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BACKGROUND OF THE MINISTRY OF
COMMUNICATIONS

BACKGROUND:
The Ministry of Communications was created in 2002 to develop
Policies and Initiatives aimed at promoting ICT growth and economic

development.

VISION:
To manage the convergence of ICTs to facilitate the promotion of a

viable integrated national development process within a global
setting.

MISSION:

To facilitate the development of a reliable and cost effective world
class communications infrastructure & services, driven by appropriate
technological innovations and accessible by all citizens to enhance
the promotion of economic competitiveness in a knowledge-driven

environment. ]
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BACKGROUND OF THE MINISTRY OF
COMMUNICATIONS( Cont 0d)

Some Policy Objectives

=

To promote the development of communications infrastructure and
services for national development;

To facilitate investment in, and, strengthening of the institutional and
human resource capacities in ICT to enhance quality service delivery;

To promote e-government and e-governance activities for transparency in
Government business in the process of transforming the country into a
knowledge economy/society;

To streamline and update regulatory laws and legislations in conformity
with changing industry trends and monitor the creation of an even
regulatory field to enhance fair competition and investment drive.

To support the development of ICT Industry, Research and Development

and networking among stakeholders. .
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INTRODUCTION

e The introduction of liberalization and competition during
the early 1990s has resulted in a significant growth of the
mobile market;

¢ The Telecommunications Environment has entered into the
Third Generation (3G) Stage resulting in additional Value
Added Services.

¢ Ghana has gone beyond the Triple Play:
- VOICE
- VIDEO
- DATA
e Itis time to enter into the vigorous value added stage in ICT
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j CREATING THE ENABLING LEGAL &
REGULATORY ENVIRONMENT TO SUPPORT
M-BANKING

a Creating an enabling environment for rapid growth
and development of the ICT sector.

- This Is being carried out under the eGhana
Project to make the legal and regulatory
environment conducive for Telecom/ICT-led
growth

- In pursuance of this, the following policies,
legislations and regulations have been
reviewed/developed:
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REGULATORY ENVIRONMENT TO SUPPORT

M-BANKING( cont 6d)

The Electronic Communications Act (Act 772, 2008) and the Electronic
Transactions Act (Act 775, 2008) to;

a Facilitate the provision of e-services and online transactions such
as e-banking and e-commerce etc.

National Communications Authority Act (Act 769, 2008)
National Information Technology Agency Act (Act771, 2008)

Enterprise Architecture (EA) and e - Government Interoperability
Framework (2010)

Guidelines for the construction of Telecommunications masts.

National Telecom Policy (2005);
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REGULATORY ENVIRONMENT TO SUPPORT
M-BANKING( cont 6d)

Additional legislations being developed include;

I. Cyber Security Bill
li. Data Protection Bill
lii. Electronic Communications Regulation

Iv. Electronic Regulation on Dumping of
Electronic Waste

v. National Digital Content Management Bill

e These new legislative guidelines would help create a
conducive environment to resolve challenges with
the Communications Industry.



Migisﬁ&ommu%atig‘_ " 4

FORMS OF MOBILE BANKING

e-ZWICH

a A smartcard system introduced by the Bank of Ghana
to enable citizens pay for goods and services and carry
out banking transactions without having to physically
carry cash around.

a The E-zwich cards are being issued by most banks in
the country whilst Point of Sale (POS) devices are
being deployed at major business outlets.
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FORMS: = OF "MOBI'LE «BANKI N
THE ECOBANK MOBILE BANKING WITH ZAP

a An instant mobile money transfer service designed for users of
AIRTEL MOBILE NETWORK.

a« Enable customers to pay utility bills and transfer money via their
mobile phones

CAL BANK SMS

a Allows Customers to top up airtime with their mobile phones,
request statements and transfer funds etc

a Others include the Zenith Mobile Banking, GT SMS Banking, U-
Mobile and the MTN MOBILE MONEY etc.

TXTNPAY SERVICES (VODAFONE)

a Enable customers to pay utility bills, transfer money via their
mobile phones, check bank accounts and purchase goods and
services 10



